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DEAN’S 
MESSAGE

The world of business keeps changing, and so do we. The faculty and staff at Smith are always 
looking for new and better ways to meet the needs of our students and alumni. Strategic changes 
to both our advisory board and Smith’s Business Career Centre (BCC) are two recent examples 
of innovations that support our vision to be one of the world's most innovative and influential 
business schools.

To ensure a diverse range of viewpoints are represented, Benita Warmbold, Board Chair 
(BCom’80), Sharon Ranson, Chair of the Nominating Committee (BCom’80), and I have 
strategically repositioned the School’s Advisory Board. Among our priorities is a commitment to 
a higher representation of women — at least 30% — on our advisory bodies. Smith was the first 
Canadian business school to join the 30% Club, a global organization dedicated to accelerating the 
representation of women at senior levels in business. You can read more about our newest board 
members on page four. 

In business education, career services are traditionally aligned by program, providing general 
career education and coaching services. With eight programs added to Smith’s portfolio in the last 
ten years and increasing competition for the best jobs, we needed to re-visit this model. Beginning 
January 2017, Smith’s Business Career Centre (BCC) will offer students specialized coaching by 
functional careers areas. This focused approach will enable deeper coaching sessions aligned with 
students’ career interests and majors, including access to leading experts-in-residence in finance, 
consulting and marketing.

For our corporate recruiting partners, the BCC has added relationship managers, tripling 
the number of industries with which we work. We are expanding options from the traditional 
banking, consulting and consumer goods firms to other industries such as pensions, insurance, 
investments, real estate, energy technology, telecommunications, pharmaceutical, healthcare, 
start-ups, manufacturing, transportation and others.

A more robust, industry-focused corporate relations team will increase the breadth and 
diversity of career options for all of our students and provide a more synergistic matching of 
students to each organization’s talent needs. 

One of the key metrics of success for any business school is securing top-tier jobs for 
graduates, and we see our outstanding alumni as key partners in helping us compete more 
effectively in this area. 

As always, please reach out to us at smithalumni@queensu.ca if you would like to get involved.
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Inside 
Goodes
Inaugural Smith Research Chairs Named

Smith School of Business has announced the recipients of the inaugural 
Smith Chairs, awarded to recognize excellence in research at Smith. 
The first faculty recipients are focused on strategy and organizational 
behaviour, analytics, and accounting and auditing. 

Dean David Saunders formally named Professors Tina Dacin, Yuri 
Levin and Steve Salterio as the first Smith Chairs during a ceremony at 
Homecoming on October 15. 

The Stephen J.R. Smith Chairs were established to recognize and 
financially support high quality research at the school. These prestigious 
positions will be funded by the endowment income from a $50-million 
gift made by Queen’s alumnus Stephen J.R. Smith in 2015 — the largest 
gift ever made to a Canadian business school.

Additional Smith Chairs, including external appointments, will 
be named in the future as the endowment fund grows. Two thirds 
of Stephen Smith’s $50-million gift was allocated to support faculty 
research and teaching and one third to fund student scholarships. 

The Smith Chairs

Tina Dacin is the Stephen J.R. Smith Chair of Strategy and Organizational Behaviour. She is also Director of Smith’s Centre 
for Social Impact. Her research interests include cultural heritage and traditions, social innovation and entrepreneurship, 
and strategic alliances. She teaches leadership, social innovation, change and strategy in Smith’s undergraduate, graduate and 
executive education programs.

Yuri Levin is the Stephen J.R. Smith Chair of Analytics. He is also the inaugural Director of Queen’s Master of Management 
Analytics program, and the inaugural Director of Smith’s Scotiabank Centre for Customer Analytics. Yuri has developed 
innovative approaches and published widely in the general area of revenue management and dynamic pricing. He teaches 
analytical decision-making, strategic analytics, and pricing analytics in Queen’s MBA, Master of Management Analytics and 
executive education programs.

Steve Salterio is the Stephen J.R. Smith Chair of Accounting and Auditing. Until December 2016, he was also Director of the 
CPA Centre for Governance at Smith. His research investigates auditor-client negotiation, auditor decision-making, corporate 
governance and performance measurement. He teaches in Smith’s undergraduate and graduate programs.

Smith Research Chairs, from left, Yuri 
Levin, Tina Dacin and Steve Salterio 
with benefactor Stephen J.R. Smith. 
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Meet Smith’s New Advisory 
Board Members

Smith School of Business Advisory Board Chair 
Benita Warmbold (BCom’80), Chair of the 
Nominating Committee Sharon Ranson (BCom’80), 
and Dean David Saunders have strategically 
repositioned the School’s board to ensure a diverse 
range of experience, expertise and viewpoints are 
represented, including a better gender balance.

As the first Canadian business school to join 
the 30% Club, a global organization dedicated to 
accelerating the representation of women at senior 
levels in business, Smith is committed to having 
women represent at least 30% of the members on its 
advisory bodies.

Earlier in 2016, Smith welcomed 13 new 
members to the Advisory Board, who are all briefly 
profiled at right. Learn more about Smith’s advisory 
board here.

Leigh Chalmers, BCom’95, is a 
Partner at PwC’s assurance practice 
in Toronto. She has more than 20 
years of experience serving clients 
in the insurance industry. She is also 
the firm’s Chief Inclusion Officer, 
responsible for promoting an 
environment that embraces diversity. 
She served as a Director of the 
Canadian Children’s Book Centre for 
six years and is also a member of the 
Granite Club Board. 

Somen Mondal, MBA’06, is the co-
founder and CEO of Ideal. Its website, 
Ideal.com, matches salespeople with 
their perfect sales job. Previously, he 
co-founded and was CEO of Field ID, 
until its acquisition by Master Lock 
LLC in 2012. 

Andrew Moor is the President and 
CEO of Equitable Bank and former 
President of SMED International 
and Invis Inc. He is a member of 
the Institute of Corporate Directors 
and a director of both the Trust 
Companies Association and Sleep 
Country Canada. 

Vanessa Morgan, BCom’87, is 
President, CEO and a Director of 
Morgan Meighen & Associates Ltd., 
a Toronto investment-management 
firm. She is also the Chairman and a 
Director of two of the firm’s TSX-
listed funds, and has served on the 
boards of several Canadian arts and 
charitable organizations. 

INSIDE GOODES
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Michele Romanow, 
BSc(Eng)’07, MBA’08, is a 
co-founder of Clearbanc, a 
provider of financial services 
to independent contractors, 
and a ‘Dragon’ on CBC’s hit TV 
show, Dragons’ Den. Previously, 
she co-founded e-commerce 
platforms Buytopia.ca and Snap 
By Groupon. Michele serves on 
the boards of Vail Resorts and 
Shad Valley. 

Eme Onuoha, EMBA’08, is VP, 
Global Government Affairs 
(Canada) at Xerox. His previous 
roles in government included 
Chief of Staff to the Minister 
of National Defense and 
Director of Operations in the 
Privy Council Office. He serves 
on the boards of McMaster 
University and the Community 
Foundation of Ottawa.

Dino Trevisani, CQ-EMBA’09, is the 
President and GM of IBM Canada. He is a 
board member for the Conference Board of 
Canada and the Canadian Business/Higher 
Education Council; on the business school 
Advisory Council for Cornell University; and 
is a member of York Region’s United Way 
Campaign Cabinet. 

Julia Robertson, BCom’86, is a 
Partner and Portfolio Manager at 
Toronto-based Delaney Capital 
Management Ltd., which she 
joined in 1994. She has served on 
the board of Tarragon Theatre 
as its President and is currently a 
member of Opera Atelier’s Board. 

Jay Wright, BCom’81, is the President of 
Constellation Brands Canada, Canada’s 
leading wine company, which includes such 
brands as Jackson-Triggs, Inniskillin and 
Sumac Ridge. He sits on the boards of the 
Canadian Vintners Association and The 
California Wine Institute.    

Bruce Sellery, BCom’93, is a 
business journalist, personal 
finance expert and best-selling 
author (Moolala). He’s a regular 
contributor to CITY-TV’s Cityline, 
CBC’s The Exchange, and such 
magazines as Chatelaine, Today's 
Parent and Moneysense. 

Patti Perras Shugart, BCom’86, is the 
Managing Director and Head of Corporate 
Banking and Global Credit at RBC Capital 
Markets. She has been honoured by Women 
in Capital Markets (Award for Leadership in 
2010 and Champion of Change in 2016) and 
was named to WXN’s list of Canada’s Top 100 
Most Powerful Women in 2015.

Steven Smith, BCom’77, is the National 
Co–Chair of the law firm Osler, Hoskin & 
Harcourt LLP, a member of its Executive 
Committee and a partner in the firm’s 
Corporate Department in Toronto. He has 
served on numerous public and private 
boards over the course of his career. 

Andrea Sotak, MBA’03, is the Managing 
Director and Chief Investment Officer of 
DRI Capital, a Toronto firm that specializes 
in healthcare investing. Her responsibilities 
include overseeing research and investment 
analysis, deal execution, portfolio analytics, 
financing and investor relations.
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Smith Faculty Hall of Fame Inductees

Five outstanding members of the Smith faculty have been inducted into the Faculty Hall of Fame, 
established in 2009 to recognize Smith School of Business professors who made significant contributions 
to the school during their tenure. The latest recipients were chosen by a committee comprised of Dean 
Saunders, senior university leaders, alumni, current faculty and students.  

The inductees were honoured at a ceremony at Goodes Hall on October 11, 2016, and were also 
recognized at the Homecoming Brunch the following weekend. 

R.G.R. (Gordon) Cassidy (served 1972-1997; deceased 2010) was an innovator and 
visionary who led the establishment of Queen’s Executive MBA program in Ottawa in 
1992. In 1994, he steered the launch of Queen’s National Executive MBA program, the 
first of its kind to be delivered across Canada via videoconferencing. This delivery model 
allowed the school to expand beyond Kingston to offer a series of high-quality MBA 
programs across Canada and subsequently throughout the Americas. Gordon’s strong 
teaching skills earned him the university-wide Frank Knox Teaching Award in 1997.

R.H. (Bob) Crandall (served 1961-1990) graduated from Queen’s in 1951, eventually 
becoming a CA. In 1959, as Queen’s Bursar, he was instrumental in revamping 
Queen’s financial planning and control systems. After completing his PhD at UC 
Berkeley, he returned to Queen’s. An inspired and inspiring teacher and researcher 
in accounting and organizational behaviour, Bob was the epitome of a great teacher 
and mentor. He actively liaised between the accounting profession and the school, 
becoming a Fellow of the ICA in 1976.

R.L. (Rick) Jackson (served 1974-2014) left his mark on the school as a professor of 
negotiation and industrial relations, mentor to many, and Chair of the Commerce 
program. Recognized by Queen’s for his teaching excellence and by the Commerce 
Society multiple times for his contributions to student life, Rick infused his classes 
with real-world lessons from current events, history and his own experiences as a 
mediator and arbitrator. He championed initiatives such as I.C.B.C. and QBET, true to 
his belief that much of the educational value of attending university is to be found in 
extracurricular activities.

INSIDE GOODES
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New Faces in the Business Career Centre and Alumni Relations

Karen Jackson-Cox took on the role of Executive Director of the Smith Business Career 
Centre in August 2016. Previously Director of Careers for the Rotman School of Management 
at the University of Toronto, Karen has an extensive background in student placement and 
career advancement in both corporate and business school environments. 

While at Rotman, Karen was instrumental in redesigning its internship programs, and 
developed both a coaching strategy and market-based career-preparation programs for 
students. She holds a Master’s degree in Education from the University of Toronto, and is also 
a certified Career Coach.

Tyler Forkes joined the school in January as Director of Alumni Engagement. He brings 
extensive experience in alumni relations at post-secondary institutions, most recently as 
Assistant Vice President, Alumni Relations, at Ryerson University. 

As a proud Queen’s alumnus (BA/BPHE’86, BEd’87), Tyler has long been a dedicated 
supporter of the university. He served as President of the Queen’s University Alumni 
Association (2002-2004), receiving the Herbert J. Hamilton Volunteer Service Award in 2006 
for his exemplary commitment to the association. 

C.A. (Carl) Lawrence (served 1963-1991; deceased 1999) arrived from the 
Wharton School to teach marketing, becoming Chair of the Commerce 
program during its explosive growth in the late 1960s and 1970s. A larger-
than-life personality, he was known and loved by many people in Kingston, 
particularly by the generations of Commerce students who crossed his path. 
As Acting Dean from 1977 to 1978, he was responsible for formalizing many 
of the reporting, promotion and tenure processes in the school, which earned 
him considerable respect from faculty.

J.E. (Ev) Smyth (served 1946-1961; deceased 1983), was a Chartered Accountant who 
joined the school immediately after World War II to help serve an exploding population 
of ex-servicemen enrolling in Commerce and in the Canadian Bankers’ Association 
correspondence-course program. He is fondly remembered by former students of his 
accounting and commercial law courses as a well-prepared and excellent teacher with 
a finely-tuned sense of humour. He became a noted figure in both fields, especially as 
co-author, with D.A. Soberman of Queen’s Law School, and others, of the textbook The 
Law and Business Administration in Canada, currently in its 14th edition. 
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Research Excellence Rewarded

Annual research awards bestowed on Professors Julian Barling and Matthias Spitzmuller

Julian Barling
Research Achievement 
Award recipient for 2016

Soon after he learned of his award, Julian Barling took 
out his CV and did a little math. Since establishing his 
academic career in Canada in 1984, after emigrating from 
South Africa, Julian has penned more than 150 journal 
articles and some 60 book chapters, and written or edited 
12 books. Amongst that vast output, he found only five 
works that he produced as sole author, and four of those 
were editorials in journals he edited. 

“Every other article and book chapter that I’ve written 
has been with a current or former student,” he says. “I’ve 
been blessed to work with amazing grad students who, in 
many cases, have become colleagues and close friends.” 

Known for his research on transformational 
leadership, Julian is currently exploring the roots of 
leadership, specifically how growing up in poor socio-
economic circumstances, or experiencing severe 
inequality, can affect the later emergence and nature of 
leadership. 

“I’m fascinated by how poverty affects the motivation 
to lead during one’s school years,” he says. “If you grow up 
in poverty, you end up in poorer quality schools. You will 
have a different quality of role model. Our first study was 
simply about whether you become a leader or not, and we 
found that you’re less likely to.”

Future studies will look at the effects of stereotypes 
of poverty and how selection biases of hiring committees 
can be overcome.

In a way, Julian is coming full circle from his own days 
as a graduate student. “My PhD was on child psychology,” 
he says. “I’m going back to my psychology roots.”

Matthias Spitzmuller
New Research Achievement 
Award recipient for 2016

Given his keen research interest in the field of helping 
behaviour, Matthias Spitzmuller probably sees the glass 
as being half full rather than half empty. 

Matthias has two main streams of research. The 
first investigates what happens when employees 
go above and beyond the call of duty. How does 
such behaviour affect them and the groups and 
organizations in which they work? The second focuses 
on what motivates teams and the link between these 
motivations and team performance.

One of his current research projects examines what 
happens when a team member from an ethnic minority 
offers to help a teammate. In a study of Caucasian-
dominated teams with only one non-Caucasian 
member, individuals in the majority group tended to 
attribute the helping behaviour of the outsider to a 
desire to ingratiate him/herself rather than to genuine 
altruism. However, when a second minority member 
was added to a team, this negative effect disappeared. 
Suddenly, people were more careful in identifying the 
motives for others’ actions. “In the current political 
climate,” says Matthias, “this is an important finding.” 

Matthias joined the school in 2014, after four years 
as an assistant professor at the National University of 
Singapore. He describes himself as a good conceptual 
thinker. “What I’ve been able to do is to integrate 
separate research streams and to push the boundaries 
in how we think about certain concepts or phenomena. 
That’s the skill most useful to me in my research.”

Visit Smith Business Insight to read articles by Julian, Matthias and others. ▪

INSIDE GOODES

8

http://ssb.ca/insight


FEATURE

New Wave 2.0
The Winter 2015 issue introduced seven new faculty members by 
showcasing their research interests against backdrops that reflected 
something personal about each one. The group of seven that arrived 
in the summer of 2016 gamely agreed to be profiled in similar fashion.

Story by Alan Morantz

Photography by 
Claire Bouvier

Sumit Kunnumkal
Associate Professor, Operations Management

Education
PhD in Operations Research from Cornell University, Ithaca, 
NY; MSc in Transportation from Massachusetts Institute of 
Technology (MIT), Cambridge, MA

Previous Appointment
Associate Professor at Indian School of Business, Hyderabad, 
India; Visiting Scholar at Universitat Pompeu Fabra, Barcelona, 
Spain; and at Singapore University of Technology and Design

What I'm Working On
My research on revenue management and pricing looks at how 
firms make pricing and capacity decisions to optimize revenues. 
This has applications to airlines, display-advertising, hotels and 
retailers that have to manage perishable capacity in the face 
of uncertain customer demand. Recently, I’ve been looking at 
incorporating consumer-choice models into revenue-management 
and pricing problems to capture the effect of the assortment of 
options offered on purchasing decisions of customers.  

On the Personal Side
I enjoy playing soccer and am a big fan of Arsenal FC in the U.K.
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Jue Wang
Assistant Professor, Management Science

Education
PhD in Industrial Engineering from the 
University of Toronto; BSc in Biomedical 
Engineering from Xi'an Jiaotong 
University, Xi’an, China

What I'm Working On
I’m developing big data decision 
tools for business analytics. One area 
is the use of streamed data for the 
quickest identification of an individual 
customer’s interest or preference so 
that an advertisement or offering can be 
customized. I’m also developing methods 
to improve the accuracy of credit ratings 
using missing or inaccurate data. These 
research areas lie at the intersection of 
operations research and statistics, with 
broad applications in business analytics. 

On the Personal Side
I enjoy practising Chinese painting and 
calligraphy, and spend lots of time in 
swimming pools.

FEATURE  |  New Wave 2.0
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Pierre Chaigneau
Assistant Professor, Finance

Education
PhD in Finance from The London 
School of Economics, London, U.K.; DEA 
(Master of Research in Economics) from 
DELTA, École Normale Supérieure, Paris; 
Master of Science in Management from 
HEC Paris

Previous Appointment
Associate Professor of Finance,  
HEC Montréal

What I'm Working On
My research focuses on the use of 
information for the optimal design 
of mechanisms in corporate finance. 
This has applications for executive 
compensation and the use of 
performance-related information in 
incentive contracts. This can help 
explain the type of information used in 
compensation contracts, and also their 
structure and the horizon of performance 
evaluation. I studied more specifically 
the regulation of compensation of bank 
CEOs, severance payments for American 
CEOs, and executive compensation in 
organizations with socially responsible 
investors. I also worked on the optimality 
and design of bank stress tests to foster 
financial stability.

On the Personal Side
I’ve lived in Paris, Brussels, London and 
Montréal and spend all my summer 
vacations in Corsica. I also used to be a 
drummer in a rock band called Antiseptic.
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Shamel Addas
Assistant Professor, Information Systems

Education
PhD in Management from Desautels 
Faculty of Management, McGill 
University; MBA from John Molson 
School of Business, Concordia University, 
both in Montréal

Previous Appointment
Assistant Professor of Management, 
IÉSEG School of Management, Lille, 
France

What I'm Working On
My research centres on the intended 
and unintended consequences of the 
use of Information Systems (IS) by 
individuals and groups. I’m particularly 
interested in the “dark side” of IS as 
reflected in the impact of IS-mediated 
interruptions on cognitive load and on 
work-related performance. I’m involved 
in several projects that examine the 
positive and negative impacts of IS-
mediated interruptions on individuals 
at work as well as the ripple effects of 
these interruptions on groups. A second 
research area in which I’m involved is 
healthcare information systems and how 
they influence patient-related processes 
and outcomes and especially the quality 
of care of patients. 

On the Personal Side
I’m a big fan of scuba diving. Some of my 
fondest memories involve exploring the 
fascinating world under the Red Sea. I 
also enjoy doing fun activities with my 
family on weekends.

FEATURE  |  New Wave 2.0
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Pavlo Kalyta
Assistant Professor, Accounting 
and Sustainability

Education
PhD in Accounting and MBA from John 
Molson School of Business, Concordia 
University, Montréal; BCom from 
Kiev National University of Trade and 
Economics, Ukraine

Previous Appointment
Assistant Professor at the Desautels 
Faculty of Management, McGill 
University, Montréal; Lecturer at the 
Telfer School of Management, University 
of Ottawa

What I'm Working On
My current program of research 
examines the accountability of industrial 
corporations to Indigenous populations 
of the Canadian Arctic and the conflicts 
of interest between corporate objectives, 
environmental sustainability, economic 
well-being and traditional lifestyles of 
Inuit communities. I am specifically 
interested in how accounting information 
and sustainability reporting are used to 
justify the exploitation of natural and 
human resources in the Arctic. 

On the Personal Side
If you had lived in Ukraine at the end 
of the 1990s, you would have probably 
heard my voice. I was a morning host 
at Nashe Radio, Ukraine’s most popular 
radio station at the time. 
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Guang Li
Assistant Professor, Management Science

Education
PhD in Operations Management from 
the University of Southern California, Los 
Angeles, CA; MEng in Materials Science 
and Engineering from MIT; MSc in 
Advanced Materials for Micro- and Nano-
Systems from the National University of 
Singapore

What I'm Working On
I’m interested in modeling customer-
choice behaviour and seeking solutions 
to operations-management problems. 
Currently, I’m exploring how passengers 
make choices in a public-transit 
scenario using actual transaction data, 
and investigating the implications 
of passenger choice on a company’s 
operational decisions. I’m also working 
on topics at the interface of operations 
management and other fields, such as 
marketing and accounting. For example, I 
model how current tax laws impact firms’ 
operational decisions and evaluate the 
benefits of integrated operational and tax 
planning. 

On the Personal Side
I love cuisine, enjoy travelling and 
experiencing new things, and dabble in 
recreational archery. I’m looking forward 
to taking up curling. 

FEATURE  |  New Wave 2.0

14



Henry Schneider
Associate Professor, Economics

Education
PhD Economics, Yale University,  
New Haven, CT

Previous Appointment
Assistant Professor of Economics, 
Johnson Graduate School of 
Management, Cornell University

What I'm Working On
Currently I'm conducting two field 
experiments. One involves studying why 
onerous tasks, such as paying a bill, often 
go uncompleted. The laboratory in this 
case is New York City and we’re trying to 
understand why so many parking tickets 
are paid late or not at all. The other 
experiment involves a chain of auto-
repair shops. We’re randomly assigning 
some mechanics at the chain to use 
smartphones and tablets with specialized 
software as they work on cars. The idea is 
to learn how to implement best practices 
within a firm.

On the Personal Side
I enjoy trail running in the summer and 
snowshoe running in the winter. I'm also 
hoping to start brewing beer. ▪
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Alyssa the 
Dragon Slayer 

By Shelley Pleiter

Alyssa Furtado, BCom’07, is the CEO of RateHub, a website that compares 
mortgage rates and financial products that she co-founded with classmate 
James Laird. A core team of Commerce grads is helping propel this FinTech 
venture to new heights, including a $1M deal on Dragons’ Den that took a 
different turn after the cameras stopped rolling.

ne summer day in 2007, a pizza stand appeared 
across from the Stauffer Library on Queen’s 
Campus. Enthusiastic grade-schoolers were doing 
a booming trade. Another group was operating a 

car wash in the parking lot of neighbouring KCVI. These were 
just two of the ventures launched by 60 students in grades 
four to eight who attended ‘Break into Business’, a day-camp 
launched by Alyssa Richard and Monica Walker, both then 
recent BCom’07 grads. 

This wasn’t the first entrepreneurial venture the pair of 
friends had launched. Their statistics exam-prep course had 
been very successful, and the duo had also started a scholarship 
foundation that raised $6,000 for Commerce students going  
on exchange. 

That Alyssa Richard (now Furtado) would go on to become 
a successful entrepreneur in her own right isn’t surprising. 
Just nine years later she would be a co-founder and CEO of a 
company with 55 employees and $10 million in revenue; that 
wasn’t something she foresaw that fun summer, her last before 
joining the “real world” of business. 

“Those smaller ventures gave me confidence,” says Alyssa, 
RateHub’s co-founder and CEO. “They showed me that I’m 
really passionate about taking ideas and making them happen 
— that you can go from an idea to generating revenue and the 
result can be a successful business.” 

By 2009, after a post-graduation stint at Bain and Company 
as a consultant, Alyssa was ready for a change. “It was an 
incredible experience, but I just didn’t feel that it was my 
calling,” she explains. Her plan was to enrol in a B.Ed. program 
to get the pedagogical training needed to turn Break into 
Business into a full-time venture. 

That plan was derailed when friend and BCom’07-classmate 
James Laird approached Alyssa with a business idea. James, a 
co-owner of a mortgage-brokerage firm, saw the potential for 
an online mortgage-rate comparison website. Alyssa had come 
across such sites in her travels in the U.S. while consulting 
for financial-services companies. “They were huge in the U.S., 
some with market caps of many hundreds of millions of dollars 
to over a billion,” Alyssa explains. After researching the market, 
they realized there was no major player in Canada offering a 
similar service. “Both James and I saw the opportunity,” says 
Alyssa. “I could see it from the top down and James could see it 
from the bottom up.”

With neither partner having a background in technology, 
they outsourced the development of the company’s first 
website and launched RateHub.ca in early 2010. The first 
iteration was a website that allowed consumers to easily 
compare mortgage rates offered by banks and other mortgage 
providers. Revenue came from banner ads and marketing fees 
from banks, brokers and other financial institutions.

PROFILE
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Alyssa and James decided early on to forego venture 
funding and invested in the company themselves, with 
BCom’07-classmate Lauren Haw and another investor also 
backing the enterprise. “James and Lauren had experience 
in investing their own money in profitable businesses, so we 
thought this was the way to go with RateHub. Without taking 
external capital, it takes longer to build a profitable company, 
but it also really focuses you on deploying capital efficiently,” 
Alyssa explains. 

James continued to work at True North Mortgage, where 
he was a partner and COO, while Alyssa ran RateHub from her 
Toronto home. They soon realized that the website needed 
in-house expertise, so Alyssa recruited her brother Chris, a 
Waterloo computer-engineering grad and Microsoft veteran, 

to join the team. What began as a six-month stint to help out 
has become a full-time role for Chris, the company’s Chief 
Technical Officer, who currently heads up the development 
team in Kingston. Another early hire was BCom’07-classmate 
Kerri-Lynn McAllister, who took on the role of Chief 
Marketing Officer. 

For the first five years, the business focused primarily on 
mortgage-rate comparison capabilities and mortgage lead-
generation. It wasn’t until 2014 that the business moved from 
Alyssa’s home into commercial office space. “Rather than 
looking at revenue/profit, which can take so many years to 
build up, we concentrated on the daily wins that would lead 
to future revenue,” says Alyssa. These included a partnership 
with Sympatico Finance and articles in The Globe and Mail 

ALYSSA FURTADO, BCom’07

  Co-founder and CEO, RateHub
  Director, Zoocasa
  Director, CanWise Financial 

JAMES LAIRD, BCom’07

  Co-founder, RateHub
  Director, Zoocasa
  President, CanWise Financial

LAUREN HAW, BCom’07

  Director, RateHub 
  CEO and Broker of Record, 

Zoocasa
  Director, CanWise Financial 

KERRI-LYNN  
MCALLISTER, BCom’07

  Chief Marketing Officer, 
RateHub

  Advisor and Investor, Zoocasa
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and other major media outlets that helped with search-engine 
optimization and drove traffic to the site. Industry-leading 
mortgage calculators and educational tools and content offered 
a wealth of information for homebuyers, in keeping with the 
company’s mission to “empower users to make smart financial 
decisions.” 

In 2015, the company expanded into credit card, GIC, and 
savings-account comparisons, but what really took it to the 
next level of growth was its launch of mortgage-brokerage firm, 
CanWise Financial. James left his post at True North to become 
President of CanWise and built a sales team to service some of 
the mortgage leads RateHub was generating. Revenues jumped 
from $1.5 million in 2014, to $4 million in 2015 and more  
than doubled in 2016. The company currently employs a staff 
of 55 in offices in Vancouver, Calgary, Montreal, Toronto  
and Kingston. 

With hot real-estate markets, especially in Toronto and 
Vancouver, the appetite for comprehensive information 
on mortgage rates has continued to grow. By aggregating 
thousands of rates from hundreds of financial providers, the 
site attracts more than three million Canadians annually. The 
company’s profile has grown as well, with Alyssa and James 
regularly commenting in the media on mortgage rates and 
consumer-finance products. 

The site also caught the attention of the producers of the 
CBC hit TV-series, Dragons’ Den. They invited RateHub to 
make its pitch at a May taping, with no guarantee that the 
segment would ever make it to air, as per the show’s standard 
practice. Motivated by the prospect of national TV exposure, 
not to mention $1 million to fund the company’s expansion 
into the insurance market, Alyssa accepted the invitation. After 
advance prepping with her team, she faced the Dragons alone 
on taping day, with her communications team sequestered 
backstage. Alyssa delivered a polished pitch, seemingly unfazed 
when fielding the barrage of questions that followed from the 
occasionally combative Dragons. 

Her ask of $1 million for 10% equity prompted a bidding 
war, with Joe Mimram initially offering $1.5 million for a 15% 
share. Both Manjit Minhas and Michele Romanow, MBA’08, 
BSc(Eng)’07, weighed in with competing offers until Alyssa 
finally agreed to a joint offer from Joe and Jim Treliving: $1 
million for a 7% share. 

All this unfolded in less than five minutes, with Alyssa 
countering the rapid-fire offers with remarkable poise. When 
complimented on her smooth delivery, Alyssa confessed, 
“Believe me, I was nervous! I just don’t show it, but – trust me 
– my heart was pounding!” 

By the time the segment aired on the show’s season 
premiere on Oct. 5, RateHub’s situation had changed. An 
exceptionally strong real-estate market over the summer had 
helped increase revenues. As Alyssa explained in a Financial 
Post article (“Hot real estate market cools RateHub’s need for 
financing deal made on Dragon’s Den”, Oct. 6, 2016), revenues 
had grown significantly and profitably. “We are self-sustaining 
from a capital perspective and decided we didn’t need to raise 
money,” Alyssa explained. Impressed by Joe Mimram, who took 
the lead in the due-diligence phase, she is keeping the door 
open to revisiting future funding opportunities with his help.

The company’s long-term plans are ambitious. “In the  
next five years, our goal is to take RateHub from $10 million  
to $100 million in revenue by expanding deeper into 
mortgages, and going after other markets, such as insurance 
and other financial products, including lending and investing,” 
Alyssa says. 

Her own short-term plans are to take some time off with 
Elliot, the first child she and her husband, Robert Furtado, 
welcomed in November 2016. When interviewed for this story 
in early November, Alyssa’s plans were to gradually return to 
work part-time before resuming her role full-time. “Having 
such a talented team makes taking the time off possible, for 
which I’m very grateful.” 

Her support network includes Lauren Haw, also a first-time 
mother, whose daughter, Madeleine, was born in December. 
In addition to being an investor in RateHub, Lauren is a serial 
entrepreneur. In 2015, she purchased Zoocasa.com, a Canadian 
real-estate search site, from Rogers Communications, with 
James and Alyssa investing in the enterprise. 

This close-knit group, which initially crossed paths as 
first-year Commerce students in 2003, is making its mark on 
the Canadian FinTech sector on its own terms. In response to 
Manjit Minhas’s question on the Den about how RateHub was 
financed, Alyssa replied that four partners had contributed 
$100,000 each. “We haven’t taken any external capital,” she 
explained. In the background, Joe Mimram could be heard 
saying, “Very smart. Very smart.” 

If a Dragon is betting on RateHub’s success, that’s got to be 
a good sign. ▪

PROFILE | Alyssa the Dragon Slayer
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Change 
Agent 

By Shelley PleiterJean Paul (JP) Gladu, EMBA’12, is the President and CEO of an 
organization that represents the interests of the Aboriginal business 
sector, which contributes $12 billion to Canada’s GDP annually. 
He relishes spreading the message that partnering with Aboriginal 
businesses is more than a feel-good exercise: it’s good business.

boriginal issues regularly make headlines in Canada, 
from pipelines to the National Inquiry into Missing and 
Murdered Indigenous Women and Girls, and Gord 
Downie’s plea at the Tragically Hip’s final tour stop in 

Kingston that we improve the lives of Indigenous people.
“I’ve never heard the words ‘Aboriginal’, ‘Métis’, ‘First 

Nations’ and ‘Inuit’ used as often as I have in the last year and 
half,” says Jean Paul (JP) Gladu, President of the Canadian 
Council for Aboriginal Business (CCAB).  

As the leader of this growing, Toronto-based NGO, JP is 
on the front line of the national debate on Aboriginal issues, 
specifically those related to the business sector. “Our mission 

at the CCAB is to grow a diverse and strong Indigenous 
business community by building business relationships for the 
mutual benefit of the Indigenous and non-Indigenous business 
communities,” he explains. 

“Canadians at least understand the importance of 
asking the questions,” JP says. “You don’t necessarily have to 
understand everything, but that’s why asking questions is so 
incredibly important.”

In a November 2016 interview with JP, Smith Magazine 
asked questions on behalf of our readers to find out how 
Canada’s business community can help the country and its 
Indigenous peoples get their relationship back on track. 
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Q&A WITH JP GLADU

Q:  You spend a lot of your time on the road, speaking to 
Canada’s corporate and political leaders. What arguments 
do you use to encourage them to work with and support 
Aboriginal businesses? 

JP:  I always welcome the opportunity to showcase the valuable 
contribution of the Aboriginal business sector to Canada’s 
bottom line. This year alone, our Indigenous businesses are 
expected to contribute about $12 billion to Canada’s economy, 
which isn’t so bad when you think that we’re only four per cent 
of the population. 

According to a recent TD market research report, the total 
Aboriginal GDP is about $30 billion, which is growing at a 
rate of 5.7 percent, year after year. (Of this total, $12 billion 
is generated by the Aboriginal business sector.) When I’m 
speaking to business leaders, I’ll often ask, “Which market do 
you want to be a part of: the Indigenous [growth] market, at 
5.7 per cent, or the overall Canadian market, which is growing 
at a pace of about 1.5 per cent?” I know where I’d want to be — 
and I didn’t need an MBA to figure it out!

 Twenty per cent of Canada’s GDP comes from natural 
resources, all of which are on traditional territory of one 
Indigenous community or another. Our communities have 
won many court cases that relate to harvesting and extracting 
our natural resources, and this creates uncertainty for future 
investors. It’s well known that investors don’t like uncertainty; 
borrowing money becomes more difficult and expensive. So 
industries in this sector are recognizing the need to build 
relationships with the local communities and that by doing 
so, they can do more than just coexist, both they and the 
communities can thrive. 

There are many examples of companies across the country 
that have built productive relationships with local Indigenous 
communities. These businesses have benefited, as have the 
local Indigenous communities. Such companies are the ones 
that will have the competitive edge in the future. 

Q:  What are some of the success stories that you’ve seen in 
recent years?

JP:  In my 25-year career, first in the forestry sector and now 
as the President of the CCAB, I’ve seen an evolution in how 
Indigenous businesses are making their mark. Years ago, 
having people in a community able to land jobs in mining or 
oil and gas or forestry was considered progress. Now there are 
many Aboriginal businesses that own and operate saw mills, 
oil-and-gas exploration firms and mining companies, among 
many others. 

One such company is The Bouchier Group in Fort McKay, 
Alberta. Owners Dave Bouchier, who’s from the Fort McKay 

First Nation, and Nicole Bourque-Bouchier, who is Sioux-Cree, 
started their business in the Fort McMurray oil sands with one 
leased bulldozer. They slowly built up the business but were 
still finding it difficult to compete against the larger players 
in their field. So they found a partner, Carillion, a British 
multinational construction-services company, which took a 
minority stake in the company. Bouchier is now generating 
millions in revenue, and employs a workforce of 850 — 38 per 
cent of whom are First Nations and Métis people. 

Another positive development is Indigenous communities 
having equity positions in natural-resource projects. The Fort 
McKay First Nation, near Fort McMurray, has a 33 per cent 
stake in one of Suncor Energy’s oil-field projects, for example. 
The Lower Mattagami Project, between Kapuskasing and 
Moosonee, Ontario, is a partnership between Ontario Power 
Generation (OPG) and the Moose Cree First Nation, which has 
a 25 per cent equity share. 

Of course, there are Aboriginal business success stories 
in many other industry sectors. The Whitecap Dakota First 
Nation, south of Saskatoon, Sask., is a prime example. Under 
Chief Darcy Bear, Whitecap created a business-friendly 
environment that has attracted approximately $100 million 
in capital investment to date. The Dakota Dunes Golf Resort 
and the 80,000 square-foot Dakota Dunes Casino are just 
two examples of Whitecap’s progressive approach. As a 
result of these efforts, the community has experienced an 
unemployment rate reduction from 70% to 5%. It’s hardly 
surprising that the CCAB honoured Chief Darcy Bear as 
its Aboriginal Business Hall of Fame Lifetime Achievement 
Laureate in 2016. 

The CCAB hosts numerous events across Canada each year, 
including the second annual Aboriginal Economic Development 
Corporation Conference held in Banff in October 2016. 
Pictured with JP Gladu (centre) are attendees Natan Obed, 
President, Inuit Tapiriit Kanatami (left) and National Chief 
Perry Bellegarde (right). 

PROFILE | Change Agent
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JP GLADU 

JP Gladu spends a lot of time on the 
road, averaging more than 50 speaking 
engagements a year and countless 
meetings with Aboriginal business leaders; 
representatives of corporate Canada; and 
local, provincial, territorial and federal 

governments. His role as President and CEO of the Canadian 
Council for Aboriginal Business (CCAB) “doesn’t even feel like a 
job because I love what I do,” JP says.

Whenever he can take a break, he escapes to the great 
outdoors. “I probably spend half of my holiday time, not to 
mention half of my salary, on fishing and hunting,” he laughs. 
Anishinaabe from Thunder Bay, Ont., JP is a member of the Bingwi 
Neyaashi Anishinaabek First Nation who has a deep connection 
to the land. His father’s days revolved around chopping wood, 
hauling water and harvesting animals; his mother picked cones 
for tree nurseries. “My father often reminded me that if we didn’t 
harvest any animals, we simply wouldn’t eat,” JP wrote in an article 
penned for the CCAB’s Aboriginal Business Report in 2016.

The first person in his family to pursue an education beyond 
high school, JP attained a forestry-technician diploma, and an 
undergraduate degree in forestry before completing Queen’s 
Executive MBA program in 2012. His early career in the First 
Nations Forestry Program of Natural Resources Canada brought 
him into contact with Indigenous communities across Ontario. 
His two decades in the natural-resources sector at the provincial 
and federal levels, and in business development for his own First 
Nation, engendered “a really solid, well-rounded and deep view of 
Indigenous issues that I’m grateful to have,” he says. 

Shortly after completing his MBA, JP applied for the newly 
posted top position at the CCAB. JP was already familiar with 
the organization, having participated in some of its programs. He 
was offered the job, which he started in September 2012. Initially 
commuting from Ottawa, JP moved within 18 months to Toronto, 
his current home base. Under his leadership, the CCAB has grown 
from a staff of seven to 20 — a strong team that JP credits for 
much of the organization’s success. Its membership has grown 
from 240 businesses and organizations, both Aboriginal and non-
Aboriginal, to 525. “Governments are engaging with us on policy 
and best practices, and we’ve emerged as a thought leader on 
Aboriginal issues,” JP says. 

One of his most important responsibilities is to challenge 
governments and industry to improve their relationships with 
Aboriginal communities and businesses. “Issuing challenges 
isn’t enough, you’ve also got to propose solutions that offer 
governments and industry a way forward. That’s the very essence 
of what we do.”

Q:  What are some of the roadblocks that the 
CCAB has identified as hindering the growth 
of the Aboriginal business sector? Are there 
solutions that could be readily implemented?

JP:  One of the things we need to tackle is the way 
that procurement happens in this country; there 
are barriers that Aboriginal businesses face, due 
to many systemic issues, such as preconceptions 
of who we are as Indigenous people, and, yes, I’ll 
say it: racism. 

One of the key messages the CCAB is 
committed to delivering is that we need to start 
using different supply-chain practices. Awarding 
additional points in the contracting process to 
Aboriginal companies and to firms that work 
with the Aboriginal community will help level the 
playing field. As a result, these companies will get 
more contracts, which will improve their bottom 
line and the economic health of the Aboriginal 
communities.

Governments and large companies that 
share these values can also help by driving this 
message all the way down the supply chain, to 
encourage their suppliers to embrace the practice 
of working with Aboriginal businesses. 

It takes data to exert this type of influence, 
and at the CCAB we do a lot of great research, the 
best in the country, in my opinion, when it comes 
to Indigenous business issues. Our data analyses 
show that these models work, and that there are 
benefits to tweaking business practices to give 
Aboriginal businesses a better chance at success. 

If we start to get this relationship right, or if 
we start to get it right more often, there can be 
incredible benefits for everyone. This is not a one 
sector wins/one sector loses scenario; this is how 
we all win. 
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How to Get Involved

“People can show by their actions 
that they support Aboriginal 
advancement in Canada,” he 
says. “Here are just a few of the 
ways individuals, companies and 
organizations can get involved.”

BECOME A MEMBER 
The CCAB offers a variety of member benefits, including 
events such as business achievement and entrepreneur 
awards, e-newsletter and magazine subscriptions, 
participation in programs and access to research and other 
resources. “When you join the CCAB family you demonstrate 
to your staff, customers, governments and other businesses 
that your organization is becoming more knowledgeable and 
aware of the importance of Aboriginal issues,” says JP. Check 
out CCAB award recipients here.

CHECK OUT THE PROGRESSIVE ABORIGINAL 
RELATIONS (PAR) PROGRAM 

“You don’t have to reinvent the wheel when it comes to 
adjusting your business practices to support Aboriginal 
communities and businesses,” JP explains. “The PAR program 
offers tools and processes to help members build relationships 
with Aboriginal communities through procurement, 
employment, investment, leadership development and other 
engagement practices.” 

INVITE INDIGENOUS PEOPLE TO JOIN 
YOUR BOARD OF DIRECTORS
“Of the boards listed on the FP 500, only 0.6 percent 
(three) have Aboriginal members,” says JP, who serves on 
the boards of Ontario Power Generation and Colleges 
and Institutes Canada, as well as on several volunteer 
boards. “That’s a huge lost opportunity that could easily 
be rectified if Aboriginal voices were heard more often 
around the country’s corporate boardroom tables.” 

INVITE CCAB-CERTIFIED ABORIGINAL 
BUSINESSES TO BID ON CONTRACTS

The CCAB’s Certified Aboriginal Business (CAB) 
program offers Aboriginal businesses the opportunity to 
showcase their credentials (at least 51% ownership and 
control) and experience. “I would encourage businesses, 
governments and NGOs to consult our member 
directory and give Aboriginal companies that operate in 
many industry sectors and regions across the country 
the opportunity to bid for your business,” says JP. ▪
ccab.com

JP Gladu, CEO of the Canadian Aboriginal Council 
for Aboriginal Business (CCAB), encourages business 
leaders to become engaged with the CCAB. 

Building a diverse and 
prosperous Aboriginal 
business community
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By Amber Wallace

Smith 
Joins Team 

Canada! 

Canadian Olympic Committee and Smith 
School of Business announce a strategic 
partnership that will provide significant 

support for 1,200 athletes.
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he Canadian Olympic Committee (COC) and 
Smith School of Business have announced an 

eight-year strategic partnership that will provide 
scholarships for COC athletes, shared coaching 

synergies and customized leadership training for COC staff 
and partners. Smith will be the exclusive provider of business 
education for the COC, and the first business school to 
become a Team Canada partner.    

The announcement was made at Smith’s Toronto campus 
on November 3, 2016, by Christopher Overholt, Chief 
Executive Officer of the COC, and Dean David Saunders, 
with several Olympic athletes in attendance.

“The COC is committed to providing Canada's athletes 
with the tools they need to be successful on and off the 
field of play,” said Christopher Overholt. “Our first-ever 
partnership with an academic institution marks a significant 
step toward this commitment. We simply cannot ask our 
athletes to set aside their personal goals and aspirations for 
sport and for Canada and then not have a plan for them after 
they are done. We are excited to partner with such a world-
class business school.”

Up to 1,200 Game Plan athletes will be eligible for 
scholarships for a broad range of Smith School of Business 
programs, such as the Graduate Diploma in Business, the 
Master of Entrepreneurship and Innovation, and Smith’s 
suite of MBA programs, among others. Programs are offered 

in a variety of locations across Canada, some with flexible 
learning options that can accommodate athletes who are  
still training.

"Smith School of Business students, Olympic and 
Paralympic athletes have much in common," said David 
Saunders. "All are known for their dedication, leadership and 
performance under pressure, and now they will collaborate 
and learn from each other in our classrooms. Similarly, we are 
thrilled to add the best practices of Olympic coaching to the 
team-based learning experience for all our students.”

Both the COC and Smith share a high-performance 
coaching culture. By sharing best practices through workshops 
and networking, Smith will develop “Coaching 2.0” — the 
next level of coaching — to enhance team-based learning and 
coaching in business education at Smith.

“This partnership will help to solidify the many transferable 
skills that athletes develop over the course of their competitive 
careers and open up new career options for Canadian athletes,” 
said Jennifer Heil, three-time Olympian, two-time Olympic 
medallist. “I am thrilled to have the opportunity to elevate 
my skills at a world-class institution and to start the EMBA 
program at Smith.”

The COC will also invest in enhanced leadership training 
with Smith for COC staff and other sporting-community 
members through customized and open-enrolment executive-
education programs. ▪

Left: Arash Madani from 
Rogers Sportsnet with 
Olympic athletes at the 
Smith-COC partnership 
launch on November 3.

Below: David Saunders, 
Stephen Smith and 
Christopher Overholt.
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A Master of 
Reinvention 
By Shelley Pleiter

These are just a sample of 
the arresting images Gord 
has captured over the years. 
Follow Gord on Instagram.
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Gord Ray, BCom’93, lives in London, England, works for 
Internet juggernaut Instagram, has a Swiss MBA, a South 
African partner, and has strong ties to a school in Zambia. 
This self-described global nomadic soul has studied or 
worked in eight different countries, and regularly reinvents 
himself to keep the challenges coming. (You’ll never guess 
what he does in his spare time.)

t was a cold and rainy Sunday in Prague, Czech Republic, 
when Gord Ray was greeted at the airport by a total 
stranger, his new boss at Saatchi & Saatchi, the global 

advertising powerhouse. It was January 1997, and Gord had 
arrived to start his new job as an Account Director for Eastern 
Europe. “I’d never been to Prague before; the job interviews 
had been done by phone, and I didn’t speak a word of Czech,” 
Gord laughs. “My boss handed me the keys to a temporary flat, 
told me he’d bought me some groceries since the stores were all 
closed, and that he’d see me at the office on Wednesday.” 

It was Gord’s first job in Europe, but hardly his first 
exposure to a continent that, twenty years later, continues 
to capture his imagination. “My parents were teachers, both 
full of curiosity and a love of travel,” Gord says, recounting a 
childhood spent in St. Catharines, interspersed with two- and 
three-year stays in Australia and Lahr, Germany, where his 
parents had landed teaching jobs. “My brother and I caught the 
travel bug from an early age.” 

That wanderlust was one of the reasons he jumped at the 
chance to go on an international exchange while in his third 
year in the Commerce program. “As soon as I heard about the 
exchange opportunity, I was all over it,” he says. The program 
was in its infancy and only a handful of students would be 
accepted, but Gord was determined to be one of them. He 
landed a spot at the Helsinki School of Economics, which 
remains an exchange partner in a program that has grown to 
attract more than 100 universities around the world and that 
now sends more than 85% of the third-year Commerce class on 
exchange. Helsinki continues to hold a special allure for Gord; 
friendships made there have lasted to this day; having a Finnish 
grandmother made the connection even more personal. 

By fourth year, Gord had a very clear career plan in mind. “I 
knew that I wanted to go into advertising. So I started checking 
out Marketing Week and Advertising Age magazines from 
the library. I really wanted to work in one of those agencies 

responsible for creating all the fantastic ads we’d see on TV and 
in magazines.” 

Gord called on a contact he’d met in Helsinki, since 
relocated to Toronto and working at Ogilvy & Mather, to ask 
for help in learning about how advertising agencies operate. 
He landed an interview with Leo Burnett, the only ad agency 
doing on-campus recruiting at Queen’s that year, and was 
invited to follow-up meetings in Toronto, preparing studiously 
before each one. His efforts paid off. Of the hundreds of 
undergraduate and MBA students from Queen’s, Western and 
York Universities who’d vied for a position, only Gord and two 
others were hired that year. 

“To this day, I feel fortunate to have landed the job, 
especially with so much competition,” Gord says. “I don’t think 
my life would be what it is today if I hadn’t.” 

Gord thoroughly enjoyed his time in Toronto at Leo 
Burnett, where he worked primarily on the Procter & Gamble 
(P&G) account. After three years, he was open to a new 
opportunity, so when approached by a headhunter regarding 
the job in Prague, working on Saatchi’s P&G account, he 
jumped at the chance. “Being a 20-something Account 
Director, travelling throughout Europe, was an amazing 
experience,” Gord recalls.

Working in a country where he didn’t speak the language 
eventually took its toll. After a total of nearly five years in 
advertising, Gord was ready for a change, not only of venue but 
also in career path. “The Internet was in its early days, and it 
felt like it was on a roll. I wanted to be part of that,” he says. 

CAREER REINVENTION #1

Gord resigned from Saatchi & Saatchi in 1997 and headed to 
London, U.K., where his language skills were almost — given 
his Canadian “accent” — on an equal footing with the city’s 
natives. He focused on learning everything he could about 
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the Internet, surfing the Web at Internet cafés, which were 
starting to sprout up in London, and devouring every trade 
publication he could find on the subject. 

“I shopped myself around to recruiting agencies as 
someone with experience in advertising who wanted to work 
in the Internet space, and I worked in a lot of the jargon I’d 
picked up in magazines and online,” he laughs. “Imagine, I 
had no experience, and I became an Internet consultant!”

He landed a job in digital marketing at Publicis 
Interactive, a U.K. branch of a French multinational 
advertising and public-relations company, in its digital-
business unit in London, working for such major clients 
as Renault, Whirlpool and several major airlines. He later 
moved to Wheel, a larger company also specializing in digital 
communications.  

After three energizing years, Gord felt the pull of another 
“calling”, this time a return to the world of learning. He left 
Wheel to pursue his MBA at IMD in Lausanne, Switzerland, 
which he calls “another great year of my life”. One of his 
course assignments turned out to be his entry to the next 
phase of his career.

CAREER REINVENTION #2

As he neared completion of his MBA, Gord had three clear 
objectives for his next career move. He wanted to work in 
another foreign country in a business, as opposed to on the 
agency side, in either the luxury-goods or entertainment 
sectors. When working on a consulting project for one of his 
courses, he was assigned to Georg Jensen, the pre-eminent 
Danish silverware and jewellery company. (“What Tiffany’s is 
in the U.S., Georg Jensen is in Scandinavia,” Gord explains.) 
This brought him to the attention of the company’s CEO 
who, upon completion of the project, offered Gord the 
position of Global Marketing Director. 

Five heady years followed, entailing travel around the 
world to open stores selling the firm’s sleek Scandinavian, 
high-end wares. While Georg Jensen silverware continues 
to grace the royal houses of Europe, during Gord’s tenure 
the focus shifted to the firm’s growing jewellery and watch 
business. “I really loved the role and loved my time in 
Copenhagen,” says Gord. “But after five years, I was ready for 
something new.”

CAREER REINVENTION #3

Georg Jensen was a regular advertiser in Wallpaper*, the 
glossy design magazine founded by Canadian Tyler Brûlé 
and loved around the world by fans of design, architecture, 
travel, art and lifestyle products. It also happened to be one 
of Gord’s favourite publications. When he learned that its 

Publishing Director was leaving, Gord put his name forward. 
Numerous meetings with executives at parent-company 
Time-Warner followed and Gord was offered the job.

“I knew nothing about publishing,” he laughs. But his new 
role was akin to that of a managing director of the business 
side of an enterprise, and his business background and prior 
experience in related sectors stood him in good stead. 

As the five-year mark of his tenure approached, Gord 
was ready for a new challenge. “I knew I wasn’t a career 
publisher. I’d had a wonderful time, and was fortunate to 
have had exposure to the world’s top brands that advertised 
in Wallpaper*. But I knew that being immersed in an 
environment of such luxury wasn’t representative of the  
real world.”

It was time for another pivot, this time a complete  
about-face.

TIME OUT

“I went to a little village in Zambia to help build a school,” 
Gord says of his decision to go to Africa, until then a 
continent largely unfamiliar to him. “I worked as a labourer 
and helper, surrounded by amazing kids.”

He returned to his London home, determined to do more, 
and set out to raise funds for the school. His efforts ended 

Gord plays a ‘Who can jump the highest?’ game in 
a remote village in Zambia, where he took a career 
time-out to help build a school. 

PROFILE | A Master of Reinvention
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up paying for school uniforms and supplies 
for the Chipakata Children’s Academy’s 100+ 
students. “I learned so much about their 
culture, about the challenges the people 
faced, and I was extremely impressed by the 
children’s spirit.”

CAREER REINVENTIONS #4 & #5

“I decided to join two friends in an 
entrepreneurial venture,” says Gord of his role 
as a co-founder of SideStory (sidestory.co), a 
travel site that connects cultural enthusiasts 
with local tastemakers in London. Thanks 
to his extensive network of cultural Insiders, 
Gord and his two co-founders are able to offer 
personal tours of London with top interior 
designers, a TV-chef, artists, academics  
and photographers, among many other  
local experts.

It was a huge undertaking and, as any 
entrepreneur of a start-up knows, “You still 
have to pay the bills,” says Gord. More than 
that, a potential new opportunity materialized 
when Gord came across a posting on 
LinkedIn for an opening at Facebook. After 
11 interviews, he landed his current job, that 
of Brand Development Lead at Instagram 
for Northern Europe (see the sidebar for 
details). He joined Instagram in May 2015 but 
continues to be involved with SideStory as a 
labour of love. 

In their spare time, Gord and his partner 
of four years, Lenn Thirion, a South African 
ER doctor, enjoy — what else? — travelling 
the world. Both are avid cyclists, and Gord 
also fits in regular ski holidays and biannual 
visits to Canada. 

“I’m one of those annoying Canadian 
expats,” he laughs. “Wherever I’ve worked in 
Europe, I’ve always had a small Canadian flag 
on my desk. During the Olympics, I display 
an even bigger flag! Every summer I return to 
Ontario cottage country to visit with friends 
and I’m always impressed by the natural 
beauty of the region. I often dream of having 
a place on a lake somewhere in Ontario." 
He pauses, as if picturing himself on a dock 
overlooking a pristine lake, before adding 
with a laugh, “But there’s so much more of the 
world that I want to see first!” ▪

SPREADING THE INSTAGRAM GOSPEL

Instagram is a photo-sharing app loved by smartphone 
users around the world, 600 million of them at last count, 
says Gord Ray, Instagram’s Brand Development Lead for 
Northern Europe. It made headlines in 2012 when Facebook 
acquired the company — and its staff of 13, including its 
then 26- and 28-year-old co-founders — for $1 billion in 
cash and Facebook stock. 

Gord’s role is to represent the Instagram business 
with his Facebook colleagues, who serve clients of all the 
big brands, in every industry and vertical market. “From 
entertainment to financial services to retail to fashion 
— every industry has a Facebook core team that works 
with a particular sector to demonstrate how the company 
can help brands grow their business,” Gord explains. So 
while his Facebook colleagues extol the benefits of that 
platform, Gord demonstrates to potential business users 
how Instagram can help them reach their target audiences, 
whether millennials or moms, grandparents or teenagers, 
and every demographic in between. It’s more than just a 
place for sharing selfies and posting travel photos. Gord 
explains that market research shows approximately 60% of 
people surveyed claim to have learned about a business or 
product on Instagram. 

As for the all important revenue question, online ads 
introduced on Instagram within the last few years are 
having an impact, not only on its bottom line but also on 
those of business users. “A company may have an Instagram 
account that has several thousand or even hundreds of 
thousands of followers,” says Gord. “But if a brand uses 
Instagram as an advertising platform, it can reach millions 
very easily and effectively.”

Vancouver-based Herschel Supply Co. (@herschelsupply) 
does this well, says Gord, citing how its products are 
showcased to great effect, like the post of the satchel 
shown below.
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Start-Ups
Snapshot By Shelley Pleiter

hree new ventures launched by Smith School of Business alumni are profiled in the 
following pages. Many others are showcased on our website at ssb.ca/startups.

My company, Vin Room, is Canada’s largest wine-bar company, 
offering more than 100 wines by the glass at each of three 
Calgary locations, including the most recent one, at YYC 
Calgary International Airport’s new terminal. Our extensive 
wine list is paired with globally inspired dishes using local and 
regional ingredients.

Why I started the company: While I was on sabbatical from 
my job in the oil-and-gas industry I discovered my passion 
for travel, food and wine. The idea for Vin Room came to me 
when I was walking past a boarded-up heritage building in the 
Mission district of downtown Calgary. This 1905 gem struck 
me as a perfect location to build a wine bar that would have 
great neighbours, energy and service.

The most fun I’ve had so far: Managing the airport Vin Room 
project, which took four years from its inception to its opening 
in late October 2016. The planning and approvals process took 
years, while the construction phase lasted five months. Keeping 
travellers’ needs in mind was paramount, so we sourced 
ergonomic, adjustable bar stools, custom-built tables and 
under-banquette spaces for storage of carry-on luggage. After 
having been on-site each week during construction, watching 
guests relax now in the comfortable setting we created from 
scratch is extremely rewarding.

PHOEBE FUNG, EMBA’00
Founder, Vin Room 
vinroom.com 

Most challenging issue: Rebuilding our first location after 
the devastating 2013 flood was, hands-down, my most 
challenging experience as a business owner. The entire Mission 
neighborhood was under water; we lost 1,000 bottles of wine 
and the main floor was severely damaged. I sent the affected 
employees to our second location to ensure they kept working 
and being paid. 

Thanks to the support of the contractors and tradespeople 
who had worked on both locations, and to local volunteers who 
helped with the post-flood clean-up, we were able to rebuild 
our wine cellar, entire mechanical and plumbing systems and 
the main floor of the restaurant in just five weeks!

Phoebe Fung, far right, with members of her team 
at the Vin Room’s new Calgary airport location. 

FEATURE
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MISHA PLOTKINE, BCom’10
Founder, MobyTrip 
mobytrip.com 

The most important thing I’ve learned 
about starting a business: In building 
anything from scratch, the end result is 
only the tip of the iceberg in terms of 
the complexity of processes required to 
achieve an amazing product and well-
designed solution.

A Smith School of Business connection? 
My entire graduating class has been very 
helpful in providing feedback, insight 
and business advice within their areas  
of expertise. 

My company, MobyTrip, is a comprehensive travel-planning 
app that allows users to create, discover and share itineraries with friends. It combines 
information from such trusted sources as TripAdvisor, Google and Wikipedia to 
produce custom vacation itineraries based on individual preferences. Users can also 
plan trips together collaboratively, in real time, and share thousands of photos in a 
digital scrapbook.

Why I started the company: As a frequent traveller, I was constantly sharing my 
travel itineraries with family and friends. I realized others would likely be interested 
in leveraging someone else’s work to simplify the process of navigating seemingly 
unlimited permutations of how to get to and from a destination and what to do once 
they get there.

What business problem does your company solve? 
The average traveller visits more than 30 websites to research their trip, checking out 
a multitude of hotel and transportation options and myriad attractions. Combining 
these services into one integrated platform allows MobyTrip to automate almost all 
of these processes to determine the best combination of activities and transportation 
options based on the preferences of the user.
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Our company, AppArmor, develops custom mobile 
apps that provide tools to foster community safety. 
Our custom mobile safety apps can be modified in 
real time and are branded to each client organization. 
AppArmor enables institutions to aggregate safety 
resources, send emergency mass notifications and 
communicate with users in distress. Our custom safety 
apps are downloaded 50 to 100 times more often than 
those of our competitors. We currently serve more 
than 60 institutions in Canada, the U.S. and Australia, 
including Queen’s University, the University of Florida 
and The Australian National University.

Why we started the company: As an undergrad 
member of the Alma Mater Society, Dave was involved 
in an audit of the on-campus emergency blue-light 
poles that found that a number of these weren’t 
working. In coordinating efforts with university 
administrators Dave determined that a smartphone 
app could act as a massive connected network of 
virtual security intercoms and, with other features, 
could help make the Queen’s campus a safer place. 
Dave and his co-founder and brother Chris worked 
to build the app (called SeQure) now used by Queen’s 
Campus Security and more than 60 other institutions 
around the world.

What is the business problem that your product/
service solves?
Universities and colleges, healthcare facilities 
and other organizations struggle to find new and 
innovative ways to improve the safety of their staff 
and those they serve. Traditionally, improving safety 
is a very expensive undertaking and physical-safety 
infrastructure can be unreliable. As well, there is 
significant apathy among people when it comes to 
safety; finding a meaningful way to reach individuals 
can be challenging.

The most fun we’ve had so far was: Seeing our 
safety apps help first responders and students handle 
ongoing threats. It is incredibly powerful to see your 
own product help make the difference in a crisis.

CHRIS SINKINSON, BSc’02, MBA’11 
and DAVID SINKINSON, BA’11, MBA’13 
Co-Founders, AppArmor 
apparmor.com 

A Smith School of Business connection? 
AppArmor started at Queen’s, developed in close consultation with 
the Campus Safety Working Group, which helped us build SeQure. We 
were also recipients of the Battat-Steffensen Dare to Dream Internship 
from the business school in 2013, which helped us expand our young 
enterprise. ▪

FEATURE | Start-Ups Snapshot

Do you have a new 
venture you’d like  

to profile?

Visit ssb.ca/newventures  
to describe your company. 

Your story will appear online and be 
considered for inclusion in a future 

print edition of the magazine. 

Chris, left, and David Sinkinson
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Queen’s Master of Entrepreneurship & Innovation is unlike other academic 
programs. In addition to the highly practical and relevant academic content, 
it is, above all else, an incubator and accelerator for innovation.

Whether your future includes starting your own business, social innovation 
or developing and launching new products or services within an organization, 
we have a learning experience for you.
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Change  
The Game

http://ssb.ca/mei


Alumni
Notes

1940s

1940

James (Jim) Elliott, BCom, died Sept. 12, 
2016, aged 96, in Yakima, WA. Despite 
growing up during the Depression, Jim 
was able to attend Queen’s, albeit at 
great sacrifice to his family. As a new 
grad, he enlisted in the Royal Canadian 
Navy and, following his war service, 
moved to Yellowknife, where he opened 
a hardware store and met his future wife, 
Lee Weber Mason. His later career was 
spent in Yakima, in the hospitality/hotel 
industry. Backpacking, cattle-ranching, 
skiing and sailing were favourite pastimes. 
James was predeceased by his wife Lee 
in 2006, and is survived by his son Rand 
(Janis); daughter Kristin (Robert); stepson 
James (Aldene) Mason; four grandchildren 
and several great-grandchildren.

1948

John F. Lambert, BCom, died in April 
2016, in Toronto, aged 96. He is survived 
by his wife Nancy (Foster); daughter  
Sarah (Bill Hedefine); and several nieces 
and nephews. 

1950s

1950

Carman Newcombe, BCom, died in 
August 2016, in his 96th year, in Kingston. 
A retired professor at the Royal Military 
College, he is survived by Audrey, his 
wife of 68 years, and children Deborah 
Valliant (Lew); Rodney Newcombe 
(Janice); Elsbeth Newcombe; and Mark 
Newcombe (Carolyn); as well as five 
grandchildren.  

Stephen Prosenyak, BCom, died Sept. 
29, 2016, aged 90, in Oakville, Ont. 
He is survived by his wife of 65 years, 
Eleanor (Cyr); daughters Brenda (George); 
Stephanie (Michael); and Elaine (David); 
seven grandchildren and one great-
grandchild. 

1953

Howard Hart, BCom, died in July 
2016, in Windsor, Ont., aged 86. After 
graduation, Howard moved to Montreal, 
eventually becoming President of the 
Canadian Pulp and Paper Association. He 
received numerous awards recognizing 
his contributions to the forestry industry, 
including Finland’s Order of the Lion and 
Sweden’s Order of the Polar Star. An avid 
outdoorsman, Howard enjoyed boating, 
tennis, skiing and canoe trips through 
Québec and down the Nahanni River. He 
is survived by his wife of 61 years, Diane; 
children Bill (Mirjana); Peter (Sylvia); 
Suzanne (Greg) Salmon; Cary (Patrick) 
Scully; and ten grandchildren.

1960s

1963

Paul Dunlop, BCom, died in August 
2016, aged 75. A former Toronto resident, 
he is survived by his wife Pam (Grant) 
and children Scott (Rachel); Carolyn 
(Paul-Michael); Brock (Kendra); and eight 
grandchildren.  
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Douglas (Doug) Peters, BCom, died 
peacefully in October 2016, aged 86, 
while on vacation in Amsterdam with his 
daughter Catherine and his partner Judith 
Mills by his side. The Honourable Douglas 
D. Peters, PhD, PC, was the former Senior 
VP and Chief Economist of the TD Bank 
(1966–1992). After his retirement in 
1993, Doug was elected the Liberal MP 
for the Ontario riding of Scarborough 
East. He was appointed Secretary of State 
(International Financial Institutions) in 
the first cabinet of Prime Minister Jean 
Chrétien. He retired from politics in 1997, 
but continued his public service post-
retirement by volunteering with Canadian 
Executive Services Overseas (CESO). 
Doug was predeceased by his beloved 
wife of 53 years, Audrey, and is survived 
by children David (Alina Savitska) and 
Catherine; and his two grandchildren.

1965

John Camilleri-Brennan, MBA, at age 87 
moved into a residential home for seniors 
in Malta, and was soon elected chair of its 
residents’ association. He was nominated 
for the Annual Award for Initiatives in 
Elderly Care, as well as the Award for 
Active Ageing. Now 88, John only recently 
resigned from the directorships he'd 
held in private companies, but continues 
to be a frequent speaker at the Ageing 
With Dignity Forum of the President's 
Foundation for the Wellbeing of Society, 
where he often mentions some aspects 
of his memorable time at Queen's. A 
cherished memory is the first snowfall, 
and first white Christmas, he and his 
wife, Marion, experienced in Kingston in 
1963. He is shown receiving a medal after 
having competed in several disciplines 
at an elderly citizens’ sports day held in 
Malta in October 2016. 

1966

Richard Knapp, MBA, died in October 
2016, surrounded by family. Richard had 
a long and successful career in the private 
and public sectors before retiring and 
spending winters in Anna Maria, Florida. 
He is survived by his wife of more than 30 
years, Carol; daughters Tambrae Knapp 
(Stephen Walker); Jennifer Knapp; and 
Stephanie (Dave) Muir; stepdaughter 
Shannon LaBelle; and ten grandchildren. 

1967

Peter Blanar, MBA, and wife Andrea have 
moved to Hudson, Que. Peter would love 
to hear from classmates regarding plans 
to mark MBA’67’s golden graduation 
anniversary (peterblanar@aol.com). 
Anyone interested in helping lead the 
class’s reunion and/or class gift campaign, 
please contact Cicely Johnson at  
cicely.johnston@queensu.ca.

1969

Harry Blake Dulmage, MBA, died in 
April 2016 in hospital in Winchester, 
Ont., aged 93. Husband of the late Doris 
Dulmage and the late Gladys Alton-
Dulmage, he is survived by his six children 
and six stepchildren, as well as many 
grandchildren and great-grandchildren, 
and a large extended family.

Michael Howe, MBA, BCom’68, joined 
KPMG in Bermuda for a three-year period 
as Director of Risk Management, effective 
early 2017, having previously worked out 
of KPMG’s New York office. 

1970s

1971 

Doug Jordan, MBA, BA’68, self-published 
a book on management effectiveness 
in February 2016, inspiring him to try 
his hand at another genre: humour. He 
published The Maxim Chronicles in August 
2016, and was still energetic enough to 
immediately start writing the sequel. 
These efforts prompted him to launch AFS 
Publishing (afspublishing.ca), a resource 
for burgeoning authors. 

James Tang, MBA, has now retired to 
Toronto and is spending most of his time 
in travel and community service. He would 
like to reconnect with the Queen’s host 
family that helped him when he arrived 
from Hong Kong in 1969.  
jamestang@hotmail.com
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1972

Allan Side, MBA, died in September 
2016, in Calgary, aged 74. After attaining 
his BSc(Eng) at the University of 
Manitoba, he enjoyed a 12-year career 
in the Canadian Armed Forces before 
retiring and attaining his Queen’s MBA. 
He then pursued a career in the finance 
industry before moving to Calgary, where 
he co-founded oil-and-gas company 
Wellore Resources Ltd. He left Wellore to 
join Clarica Insurance Co., from which he 
retired in 2000. After the death of his wife 
Margaret (McKeon), he met and married 
Deborah Cooper, with whom he had 
three children. Predeceased by Deborah 
in 2010, Allan is survived by his children 
Brady; Amanda (Danny); and Jennifer 
(Dan); and his extended family. 

1973

Jim Leech, MBA, was inducted to the 
Royal Military College of Canada’s Wall of 
Honour, in recognition of his achievements 
in academia, business and volunteerism. A 
member of RMC’s class of 1968, Jim is one 
of only 27 outstanding alumni of Canada’s 
military academies to receive this honour.

Chancellor Leech received acclaim both 
as an athlete and student leader during 
his years at RMC. After graduating, he 
spent most of his active service as a Signals 
Officer with the Royal 22e Régiment  
in Germany. 

Following his release from the military, 
he completed his Queen’s MBA, then 
pursued a career in financial services, 
energy, and real estate before joining the 
Ontario Teachers’ Pension Plan, rising 
to the position of CEO. Following his 
2014 retirement, he was installed as the 
14th Chancellor of Queen’s University 
in November of the same year. He was 
reappointed for a second three-year term  
in November 2016. 

1975

Elliott Kerr, MBA, is celebrating his fifth 
anniversary as owner and president of the 
Mississauga Steelheads of the Ontario 
Hockey League. All Queen’s grads are 
welcome to attend a game, says Elliott. 
Contact him at jekerr@landmarksport.com.

1977

Ron Jamieson, MBA, spent two weeks 
in the fall in Kazakhstan, providing a 
marketing strategy to a regional brewery 
in turnaround mode and productivity 
advice to a bottled-water producer.

1978

Marian Burdsall, BCom, and husband 
David Morris spent October 2016 walking 
the Camino Francés, an ancient pilgrimage 
route to Santiago de Compostela in 
Galacia, Spain, and then trekking past that 
goal to Cape Finisterre – known as the 
end of the world in Roman times. They 
are pictured at the end of their 865-km 
journey, by the westernmost lighthouse 
in Galicia. 

Wall of Honour inductee, Honorary Colonel Jim Leech (left), 
with his older brother, Major-General (Retired) John Leech, at 
RMC’s Wall of Honour Ceremony held September 24, 2016. 
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Bonnie (Resnikoff) Duncan, BCom, CEO 
of the United Way of Hunterdon County, 
N.J., is shown in October 2016 at the 
New Jersey Governor’s Conference on 
Volunteerism, at which she spoke about 
the successful launch of Hunterdon’s 
Community Volunteer Center. 

Louis O’Brien, MBA, in October 2016, 
was appointed to a three-year term as 
Board Chair of the Central East Local 
Health Integration Network (LHIN), 
which covers the area of Ontario from 
Scarborough to Algonquin Park and 
Peterborough. 

Jeff Roode, BCom, JD’93, has joined the 
Toronto office of Miller Thomson LLP, 
where he will continue his law practice 
focused on the payment-processing and 
FinTech industries.

Dietmar A. Wehr, 
BCom, recently 
published his 
twelfth novel, 
Empire in Crisis, 
and was expecting 
to complete his 
thirteenth novel, 
The Last Valkyrie, before the end of 2016. 

1979

 Janet Longmore, BCom, Founder and 
CEO of Digital Opportunity Trust (DOT), 
was presented with the Meritorious 
Service Cross by Governor General David 
Johnston in April 2016. This honour 
recognizes remarkable contributions that 
are innovative, set an example for others 
to follow, improve the quality of life of 
a community, and bring considerable 
benefit or honour to Canada. DOT has 
empowered more than 5,000 youth in 
sub-Saharan Africa and the Middle East 
to transform their communities through 
social entrepreneurship.

1980s

1980

Carolyn Grant, BCom, died peacefully in 
Toronto surrounded by family in August 
2016, aged 58. Carolyn had enjoyed 
a fruitful career on Bay Street and in 
neighbourhood retail, real-estate appraisal 
and church financial-management. She 
is survived by her siblings Christy (Bill); 
Julia (Bruce); and John (Catherine) and 
extended family. 

1982

Mary Trider, BCom, has been elected as 
a Fellow of the Chartered Professional 
Accountants of Ontario. President and 
CEO of Almonte General Hospital since 
2010, Mary is now also President & CEO 
of Carleton Place and District Memorial 
Hospital. Classmate Dean McCann, 
EVP, Finance & CFO of Canadian Tire 
Corporation, was also elected as a Fellow. 
The BCom’82 class was well represented 
at the November award dinner: from 
left, Dean McCann, FCPA; Mary Trider, 
FCPA; Bill Blair, CPA; Carol Devenny, 
FCPA; Grant McDonald, FCPA; Ian Ray, 
CPA; and Linda (Abbott) Ray.

1983

Ian R. Friendly, 
BCom, has joined 
Recombinetics 
Inc. as its CEO. 
This early-stage 
biotech company 
based in St. Paul, 
MN, develops and utilizes gene-editing 
technologies to improve and lengthen 
human lives, as well as to improve 
agriculture to help feed the world’s 
growing population and reduce animal 
suffering. Previously, Ian spent 31 years 
at General Mills, most recently as EVP/
COO. He continues to serve on the Smith 
School of Business Advisory Board and 
Global Council.
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1987

Rob Rankin, BCom, MBA, (CPA) has 
moved on from his position as CEO of 
Travelpro International Inc. and Holiday 
Group Inc. after the companies were 
sold to a New York private-equity group. 
He and wife Martha Kerr (ArtSci’83) 
relocated from Florida back to Toronto in 
September 2016.

1989

Kerry Lynn Armstrong, BCom, proudly 
welcomed daughter Katrina Grozinger, 
BNSc’16, into the Queen’s alumni family, 
27 years after her own graduation. Kerry 
runs her own CPA and CA firm in Ottawa, 
specializing in personal and small-business 
corporate taxes.

Patrick Baldwin, BCom, has acquired 
his certification as an Information Privacy 
Professional in Canada (CIPP/C). He is 
currently the Privacy and Project lead at 
the Southeast Local Health Integration 
Network in Ontario. Now empty nesters, 
Patrick and wife Angela continue to reside 
in Kingston.

1990s 

1990

Blair Look, BCom, with his wife and 
three children, recently returned to 
Canada after 25 years living and working 
abroad (primarily in Dubai, UAE) and have 
settled in Victoria, B.C. 

1991 

Sharon Parker, MBA, has joined 
Canadian Blood Services (CBS) as the 
Senior Change-Execution Advisor, 
working with the Chief Information 
Officer to bring CBS into the digital age. 

1992

Steven Troll, MBA, relocated to 
Philadelphia to help manage a new 
long-term revenue opportunity for one 
of the largest cable companies in the 
U.S. As part of this engagement, he 
has also joined Calanda IT — a local 
boutique-consulting firm. Beyond fulfilling 
his day-to-day commitment to clients, 
Steve is tasked with expanding the firm’s 
consulting practice from the ground up. 

1994

Peng-Sang Cau, BCom, married Martin 
Smith, Sci’93, in September 2016 in the 
backyard of their Kingston home. The 
intimate ceremony was witnessed by 75 
close friends and family, including Peng’s 
children, who served as maid of honour 
and best man. At the end of the night,  
the newlyweds took a brave plunge 
into their future by jumping into their 
backyard pond.

1995

Vijay Bathija, MBA, 
has been appointed 
President and 
CEO of John C. 
Munro Hamilton 
International 
Airport. He started 
his career in the 

airline industry shortly after graduation 
and has worked in 15 countries on five 
continents. Vijay arrived in Canada just 
two days before starting his MBA, which, 
he says, gave him a lot more than just a 
top-quality education. He thanks Queen’s, 
the school’s faculty and his classmates for 
putting him on the right path.

Proud grads, [mom] Kerry Lynn, 
in 1989, and [daughter] Katrina 
[Grozinger], in 2016. 

ALUMNI NOTES

36



Charles T. Kidd, 
EMBA, is now 
Resident Director 
of Sika Japan. 
Charles has 
relocated to Tokyo 
after nearly ten 

years in Jakarta, Indonesia.

Megann Willson, MBA, is celebrating 
PANOPTIKA’s 15 years in business. The 
company she co-founded with partner 
Steve Willson works with clients around 
the world to help them understand their 
customers; to facilitate collaboration with 
their customers; and to coach them in 
taking their careers or businesses in a  
new direction. 

1996

Ted Graham, MBA, has joined General 
Motors as the Head of Open Innovation, 
responsible for finding partners to help 
solve important issues related to personal 
mobility, with solutions that include 
sharing models and autonomous vehicles. 
His book, The Uber of Everything, co-
authored with Paul Barter, was due out at 
the end of 2016.  

1997

Wade Rose, EMBA, Lt-Col. (ret.), CD, 
died suddenly in July 2016, aged 59. He is 
survived by his wife of 30 years, Shirley; 
daughters Sara (Cameron); and Amy 
(Matthew); his six sisters, two brothers, 
and extended family. 

1998

Matt Aaronson, BCom, BAH'98, and 
Kate Sanderson, BAH'98, in November 
2016 welcomed William, who joins sisters 
Alex (11), Caroline (8) and Sarah (3). The 
family still resides in Chicago, where Matt 
is a partner and managing director at The 
Boston Consulting Group, leading the 
Aerospace and Defense practice in North 
America. Kate heads up human resources 
for corporate and shared services at  
Aon plc.

Cameron Bradley, 
BCom, died 

peacefully on November 17, 2016, at 
Toronto's Princess Margaret Hospital, his 
wife, Janine, family and friends at his side. 
After receiving a diagnosis of terminal 
cancer in January 2016, Cam retired and 
focused on doing what he did best — 
making people laugh, spending time with 
loved ones and living life to the fullest. 
As Comm'98 President, Cam once wrote 
that Queen's Commerce was "about great 
times, great friends and great memories," 
and that was how Cam lived his life. As 
the hundreds of fellow Commies, alumni, 
friends and colleagues who gathered at 
Cam's wake can attest, it was a life well 
lived, and Cam left it with an abundance 
of all three.

Jeremy Estabrooks, BCom, and wife 
Amanda Stevens welcomed daughter 
Amelia, born in New York City in 
September 2016. So far Amanda’s 
interests include morning naps and long 
afternoon walks in Central Park. 

Keep in touch on
smithconnect.com
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1998

David Mulvenna, BCom, far left, with 
classmates Dan Murdoch, Sera Kim, 
Peter MacDonald and Kelvin Cheung at 
a get-together in Toronto in June 2016.

1999

Glenn Dourado, MBA, has been 
appointed Vice President, Business 
Development at Poseida Therapeutics, 
Inc., a San Diego-based company that 
translates best-in-class gene-editing 
technologies into lifesaving therapeutics. 
Glenn joined the company from Ligand 
Pharmaceuticals, after having worked 
at Sanford Burnham Medical Research 
Institute, The Dow Chemical Company, 
and Johnson & Johnson, among others. 

2000s

2000

Dave Rodgerson, EMBA, has been 
assigned the role of Retail Industry Leader 
for Microsoft Canada. He is pictured with 
Diane Brisebois, President and CEO of 
the Retail Council of Canada, following 
the presentation of the Council’s 
partnership award to Microsoft at the 
company’s Mississauga facility. 

Justin Thouin, 
BCom, is the 
Co-Founder and 
CEO of Lowest 
Rates Inc., which 
has been referred 
to as “the Expedia 
of personal finance-rate comparison”. 
The company recently ranked fourth 
on Profitguide.com’s StartUp50 list of 
Canada’s top new-growth companies, 
thanks to its two-year revenue growth of 
1,754%. Justin lives in Toronto with wife 
Susan, ArtsSci’02, and his two daughters, 
Madeleine and Cassandra. lowestrates.ca

2001

Janet L. Jakobsen, EMBA, made 
history at the Professional Convention 
Management Association’s 2016 Visionary 
Awards, held in Washington D.C., in April 
2016. She was the first Canadian woman 
to receive a Lifetime Achievement Award 
from this organization. The Niagara 
College Hospitality and Tourism professor 
received her award in the Educator 
Honouree category. Janet, who resides 
in Toronto, was inducted into Canada’s 
Meetings + Incentive Travel Hall of Fame 
in 2014 as its Industry Mentor that year. 

Stephen Kaladeen, EMBA, MD’88, had 
the honour of having his book about 
medical life, The Secret Life of Doctors,   
included on the long list (10 books)  
for the 2016 Stephen Leacock Award  
for Humour. 

Kathleen Wheelihan and Paul Fitchett, 
both BCom, welcomed their son, Ryan 
John Fitchett, in September 2016; big 
sister Alice is very proud. While Kathleen 
and Paul were sorry to miss their 15-year 
class reunion at Homecoming due to 
Ryan’s arrival, they look forward to their 
next family trip to Kingston.
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It’s easy!
Go to ssb.ca/magazine

Or 
Mail your submission to: 
Smith School of Business
Goodes Hall, Marketing
Queen's University
Kingston, ON, Canada K7L 3N6
Attn: Shelley Pleiter

Send an Alumni 
Note Update

Tell your classmates  
what’s new with you

Updates will be published 
online and in print

Include a  
recent photo!

Alex Zhavoronkov, 
BCom, has been 
appointed Chief 
Science Officer 
(CSO) at Youth 
Laboratories, a 
company applying 

artificial intelligence in the diagnosis and 
treatment of age-related diseases. He also 
remains the CEO of Insilico Medicine in 
Baltimore, MD.

2002

Michael G. Wang, MBA, has joined 
China Construction Bank, Toronto Branch  
(CCBTO), as Managing Director, Head 
of Corporate Banking, in which capacity 
he leads the corporate-banking team in 
developing the bank’s corporate-lending 
and -financing business in North America.

2003

Karen (Matthey) Graves, BCom, and 
Michael Graves announce the August 
2016 arrival of Cecilia Carol Jeannette 
Graves, a sister for Noah (2). Karen 
continues to work in Kingston as a 
mortgage agent.

2004

Jason Flowerday, 
EMBA, was 
appointed CEO 
of 3D Signatures 
Inc., in September 
2016. The company 
offers personalized 
medicine through 

proprietary software that can analyze a 
patient’s chromosomal arrangement — 
or signature — through a blood test or 
tissue sample. Its technology can predict 
the course of disease and customize 
patient treatment. Previously, Jason had 
co-founded Orphan Canada and RxMedia 
Healthcare Communications, after 
having worked at Bayer AG and Johnson 
& Johnson. He continues to reside in 
Toronto. 

2005

Kevin Hutchinson, 
BCom, was 
promoted to 
Partner at KPMG, 
in the Deal 
Advisory practice 
of its Toronto 
office, where 

he specializes in business and security 
valuations. 

Jim McKay, EMBA, 
has launched his own 
boutique supply-
chain consulting 
and facilitation firm, 
The Avleca Group, 
in Oakville, Ont. 
He helps clients develop an end-to-end 
strategy blueprint, connecting the dots 
from the shop floor to the board room. 
In November, he also published his first 
book, Reflections of a Workaholic.

2006

Chris Bryson, BCom, is the Founder and 
CEO of Unata, the leading provider of 
one-to-one digital solutions for grocers 
(featured in the summer issue’s ‘Start-Ups 
Snapshot’ article). In September 2016, 
Canadian Business and PROFIT Today 
ranked Unata number 49 on the PROFIT 
500, the definitive ranking of Canada’s 
fastest-growing companies. Unata is 
on pace to achieve 350% YOY revenue 
expansion in 2016, following the 700% 
revenue growth it achieved in 2015,  
 Chris reports. 

2007

Glenda Ouellette, 
EMBA, is now 
working with 
Intact Insurance 
in Vancouver 
as Director of 
Operations for the 
British Columbia 
region. Her youngest son, Nicolas, is a 
member of the Commerce Class of 2020.
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2008

Trevor D. Smith, BCom, has graduated 
from the American Film Institute (AFI) 
in Los Angeles with a Master of Fine 
Arts, specializing in producing. Trevor, 
a recipient of the Jerry Bruckheimer 
Producing Scholarship, was chosen to 
represent his class as valedictorian. 

2009

Bram Bregman, AMBA, has accepted 
a new role as a commercial insurance 
broker in Ottawa at Arthur J. Gallagher, 
the world's third largest insurance and 
risk-management services firm. Between 
serving clients and raising three children 
under the age of three, Bram is keeping 
busy! bram_bregman@ajg.com

Ryan Son Kee, MBA, and wife Jen 
welcomed their first child, Riley Debra 
Son Kee, in June 2016.

2010s

2010

James Armstrong, AMBA, was 
recognized by Oil and Gas Investor 
magazine as one of 2016's “Thirty Under 
40”, “the next generation of leaders 
who are shaping” the industry, the only 
Canadian to make the list. The magazine 
receives more than 200 submissions for 
this distinction, so James was honoured to 
have been acknowledged.

Nicholas Bourikas, 
EMBA, founder 
and CEO of 
Canadian Sound, 
is celebrating the 
company’s thirtieth 
anniversary. With 
offices in Toronto 
and Oakville, the 
firm specializes 
in security, surveillance, lighting, home 
theatres, cinemas, networking and 
commercial audio and video systems. 

Joel Nicholson, BCom, announces the 
acquisition of his venture, UniversityHub 
(universityhub.ca), by web-conglomerate 
Square Crop Studios, owner of Parent 
Life Network and Student Life Network, 
among others. UniversityHub attracts 
tens of thousands of students each 
month, helping them make more 
informed decisions in choosing which 
university to attend, their field of study, 
extra-curricular options and more. Joel 
maintains his role as Managing Director, 
and can be contacted at  
joel@squarecrop.com.

Jenna (Van Steenbergen) Pickering, 
MBA, and husband Shea welcomed 
Hannah Nichole Pickering in November 
2016, a sister for big brother Luke.

Jude Tu, MIB, pictured fourth from left, 
was one of six Royal Bank of Canada 
performers to receive the bank’s 
Conference Award and the youngest 
Toronto recipient. She participated in the 
RBC international conference cruise along 
with fellow award-winners from around 
the world in January 2017. 
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2011

Leigh-Ann (Ottenhof) Fingland, EMBA, 
BA’93, B.Ed.’94, began teaching at Smith 
School of Business in May 2016 as an 
Adjunct Lecturer, while continuing in 
her role as the Commerce program’s 
Director of Operations. She taught the 
Fundamentals of Marketing course to 
non-Commerce students and has enjoyed 
putting her business and education 
degrees, marketing experience and 
passion for teaching to good use. 

Patricia 
McLeod, EMBA, 
received the 
City of Calgary 
Achievement 
Award as 
Community 
Advocate and was 
also chosen by the 
Canadian Board 
Diversity Council as one of the top 50 
(Diversity 50) Board Diversity Corporate 
Directors in 2016. 

Anirban Sen, EMBA, is Head of Projects 
in Kurdistan and the Middle-East for 
Russian oil company Gazprom Neft, 
which is involved in a Canadian-Russian 
$2B joint venture. 

2012

Olivia Crossman, 
BCom, JD’15, has 
joined Emond 
Harnden LLP in 
Ottawa as an 
Associate. Olivia 
puts her Commerce 
degree to good  

use in practising management-side labour 
and employment law in both French  
and English.

David Girard, MBA, and wife Lyndsay 
welcomed daughter Leah in October 
2016. David reports “everyone is healthy 
and happy, and joyfully overcome by the 
love and support of family, friends and 
fellow alumni.” 

Fadi Abdel Massih, MFin, has moved 
to New York City from Toronto to join 
Moody’s Investors Service as a Lead 
Analyst, covering Canadian and U.S. 
financial institutions, including banks, 
retail brokers and market-infrastructure 
firms. He would be happy to connect with 
fellow alumni in the NYC area. 

Olga Mirzoeva, 
BCom, has 
wrapped up three 
years as a Trade 
Commissioner 
with Global 
Affairs Canada 
as the lead on 
Canadian bilateral 

trade and investment relationships with 
Tanzania, Comoros and Seychelles. She 
has fond memories of performing in 
a contemporary dance production in 
Nairobi, watching turtles lay eggs on 
the beach in Comoros and riding an 
ostrich. Her next adventure is an MA 
in International Law at University of 
London’s School of Oriental and 
African Studies.

Brodie Pattenden, AMBA, and Carol 
Fenton were married in June 2016 at the 
Calgary Zoo. The party, led by fellow 
AMBA’12 grads, lasted long into the 
night, Brodie reports. 

2013

Kyle B. Delisle, CQEMBA, was appointed 
CEO of the Economic Development 
Commission of the Mohawks of 
Kahnawake, Que.

Robert Mashohn, 
EMBA, has 
accepted a position 
as Vice President 
of Finance and 
Administration 
and CFO of Coast 
Group Holdings Inc. 

and Coast Storage & Containers Ltd., in 
the Vancouver area. 

Follow us on Instagram
@SmithBusiness
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Robert (Robbie) Mitchnick, BCom, 
has started the MBA program at the 
Stanford Graduate School of Business. 
He continues to be involved with the 
craft beer start-up (a subsidiary of the 
Gananoque Brewing Company), which 
he created with fellow BCom’13 grads 
Ryan Peterson, Donald Gawel and 
Cord McGee. Their business story has 
been converted into a widely used 
business case at Smith and a portion of 
the company’s revenues has endowed 
a financial-needs-based scholarship for 
high-achieving incoming Commerce 
students. 

Kenzie McNeil, MIB, has joined the 
Regional Municipality of York in the 
Greater Toronto Area as a Senior Budget 
and Policy Advisor. Previously, he worked 
in a Senior Finance role with Halifax 
Regional Municipality. 

Joshua 
Seerattan, MIB, 
a self-described 
international 
adventurer, 
entrepreneur, 
investor and 
technological 

disruption enthusiast, has joined 
Ottawa-based investment firm and 
holding company Wesley Clover as an 
International Business Development 
Analyst. He is involved in the portfolio 
management of 40+ tech companies and 
the global expansion efforts of the firm, 
currently operating in Canada, the U.K., 
France and Turkey, with plans to enter 
other markets.

2014

Ray Dubois, EMBA, in November 
2014 accepted a role with Merlin 
Entertainment LLC, as Director of 
Projects, Asia, where he is working on the 
Legoland theme parks in Nagoya, Japan, 
and Chuncheon, South Korea. Merlin 
oversees 104 attractions in 22 countries, 
including The London Eye and Madame 
Tussauds. 

Armen Kurdian, CQEMBA, a U.S. Navy 
Captain, is the Director of Engineering 
and Product Support for Navy Supply 
Command — Weapon Systems Support 
in Philadelphia, PA. He and wife Lindi 
welcomed son Gregory Patrick in 
December 2015.

Bryan McCann, BCom, joined the 
Toronto offices of Oliver Wyman, a global 
management consultancy, in 2014. His 
clients in Canada and the U.S. have 
included a flight-simulator manufacturer, 
a major American retailer, a Canadian 
government agency and three major 
global banks. He is also one of the global 
co-chairs of GLOW (Gays, Lesbians, 
Bisexual and Trans*) at the firm, one of 
the top LGBT+ employee resource groups 
in the world (as ranked by The Economist). 
In his spare time, Bryan has climbed 
Kilimanjaro, skydived, hiked Machu 
Picchu, run the Chicago and Philadelphia 
Marathons, and successfully made challah 
bread from scratch.

Evan Sequeira, BCom, after final exams 
spent three months in Belize teaching 
health in secondary schools before 
starting a job in financial services in 
Toronto. There, he discovered a way 
to merge his background in finance 
and his passion for mental health by 
joining Capitalize for Kids – a non-profit 
organization supporting children’s mental 
and brain health at Toronto’s Sick Kids 
Hospital. Founded by Jeff Gallant and 
Kyle MacDonald, both BCom’11, the 
enterprise continues to organize an 
annual investors conference, which 
has raised more than $4 million for the 
hospital over the past three years. In 
November, the group launched the 
Capitalize for Kids Student Challenge, in 
which university students will compete 
in a portfolio-management challenge to 
become “Canada’s top student investor”.  
Visit capitalizeforkids.org/challenge  
for details. 
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Evan Sequeira, third from left, at 
Sick Kids Hospital on Halloween 
with classmates Kyle MacDonald, 
far left, and Jeff Gallant, second 
from left, and friends.
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David Weyant, CQEMBA, has been 
appointed Chair of the Board of 
Governors of Banff Centre for Arts and 
Creativity, an internationally renowned 
home of arts and culture. He also 
accepted the position of Chief Operating 
Officer of the Alberta Lawyers Insurance 
Association. 

2015

Jawwad Siddiqui, 
BCom, has 
accepted a product-
manager position 
at a tech company 
in Toronto, while 
continuing to run 
his small start-up  

on the side. Check out his blog at 
jawwad.me. 

Jill Winograd, EMBA, has been promoted 
to Vice President of Merchandising and 
Wholesale for EQ3 Ltd., in Winnipeg, 
Manitoba. 

2016

Marja Hillis, 
EMBA-Americas*, 
was awarded 
Most Innovative 
CEO in the Waste 
Management 
Industry 2016 by 

Business Worldwide Magazine. She is the 
owner and CEO of Molok North America 
Ltd. in Canada and sits on the board of 
directors at Molok Ltd. in Finland. The 
company manufactures containers for 
waste, recyclables, organics, used cooking 
oil and used clothing. The 2016 Global 
Corporate Excellence Awards seek to 
identify and honour the most respected 
companies and their C-level executives, 
while recognizing and rewarding 
outstanding success, innovation and 
ethics across international business and 
finance communities.

Shashank 
Krishnamurthy 
MBA, MMA, was 

honored by Poets & Quants as one of 
2016’s MBAs to Watch. The list was 
comprised of 97 individuals drawn from 
nominations submitted by more than 
60 leading international MBA programs, 
with candidates evaluated on the calibre 
of their extracurricular leadership, 
professional achievements and personal 
insightfulness.

Late Breaking

1982

Sheila (Nikki) Croft, B’Com, died in 
October 2016 in Calgary, aged 57. Her 
last role was Co-director of Returning 
to Spirit, a Winnipeg-based organization 
that runs Aboriginal and non-Aboriginal 
reconciliation workshops. She is survived 
by her husband Ken Wawro; daughter 
Mahni Bruce; mother Elizabeth (Bastedo) 
Croft, ArtsSci’54; sister Karen Caskey, 
BCom’78; and her extended family. 

2011

Jeff Magnusson, EMBA, was named one 
of Vancouver’s “Forty Under Forty” for 
2016 by Business Vancouver, which cited 
Jeff’s entrepreneurial prowess in having 
launched two successful start-ups to date. 

2012

Moraa Mochama, MBA, married Tyler 
Jeffery in October 2016, in Waterloo, 
Ont., where they reside. Her MBA 
classmates Ardina Rahman, Michal 
Uziak, Mustak Sheri and Robin Daultani 
attended, along with fellow Queen’s 
alumni Bruce (BSc’73) and Donna (BA’72) 
Jeffery, Tyler’s parents. ▪

Follow us on Facebook 
at SmithBusiness

* The former Cornell-Queen’s EMBA program was 
renamed EMBA-Americas in January 2015.
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Homecoming
2016The best-attended Homecoming 

Brunch in the school’s history attracted 
more than 500 alumni, representing 
21 classes, as well as faculty, staff and 
guests. Classes from as far back as 1948 
returned to campus to reconnect with 
classmates and reminisce about their 
time as students. These memories 
were not so distant for members of the 
Commerce Class of 2016, who returned 
for Queen’s inaugural “Reunion-Zero”. 

During the Brunch, gifts totalling 
$1.76 million were presented to Dean 
Saunders by 15 classes — a credit 
to their very successful class-giving 
campaigns. These funds are being 
directed to Smith School of Business 
priorities, including innovative program 
development and student financial 
support. 

We were delighted to have Stephen 
Smith on hand to introduce the recipients 
of the inaugural Stephen J. R. Smith 
Chairs, Professors Tina Dacin, Yuri Levin 
and Steve Salterio (see the full story on 
page 3). Homecoming also presented the 
opportunity to acknowledge the new 
inductees to the Faculty Hall of Fame, 
Professors Gordon Cassidy, Bob Crandall, 
Rick Jackson, Carl Lawrence and Ev Smyth 
(see the full story on page 6). ▪

MBA'86

BCom'81 BCom'76

BCom'91

BCom'11

MBA'66
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Come back to Queen’s to celebrate the 
anniversary of your graduation (years 
ending in “2” and “7”). Join fellow Smith 
alumni for our annual Homecoming Brunch 
at Goodes Hall on Saturday, October 14.

Watch your inbox or contact  
smithalumni@queensu.ca for details.

HOMECOMING 2017

October 13-15

BCom'66 MBA'76

MBA'91

MBA'11

BCom'96

BCom'06

BCom'16

BCom'86

BCom'01

MBA'06
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The Ottawa Smith Business Club 
hosted an innovation-focused 
event at the Industry Canada 
Service Lab in October. A panel 
discussion moderated by Sean Silcoff, 
BCom’92, featured entrepreneur and 
DAVIDsTEA co-founder David Segal, 
Debbie Trenholm, EMBA’03, and 
Smith Advisory Board member Eme 
Onuoha, EMBA’08.

Disruptive innovation was the topic of 
discussion for Uber of Everything-author 
Ted Graham, MBA’96, when he spoke 
to a full house of alumni, students and 
friends at PwC for a Toronto Business 
Club event in September.

Alumni 
News
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A Calgary Smith Business Club 
event in November featured speaker 
Bob Cummings, MBA’92, WestJet’s 
Executive Vice President, Commercial. 
The evening’s discussion included 
insights into some of WestJet’s 
“culture secrets”.

Students, alumni and guests gathered 
in Beijing in June for a social mixer 
that welcomed the Master of Finance-
Beijing Class of 2016 to the Smith 
alumni community.

New York City alumni, students and 
guests had the opportunity to meet 
Stephen Smith during an event at the 
Cornell Club-New York in November.
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The newly formed student and alumnae 
group, Women in Analytics (WIA), 
held its first event in November in 
Toronto, attracting 36 female Master 
of Management Analytics students and 
Smith alumnae. The evening included a 
facilitator-guided networking activity.

Entrepreneurs, investors, alumni, 
students and a panel of seasoned 
judges attended the Queen’s Venture 
Network’s second UPstart Business 
Pitch competition in November. Two 
alumni shared $25,000 in prize money at 
the event hosted by Kevin McCracken, 
MBA’97, at Cisco’s Toronto facility. The 
overall winner, pictured at left, was John 
Hui, CQEMBA’15, co-founder of Twiage 
— a communications tool for emergency 
medicine. The runner-up, pictured at 
right, was Altair Ioffe, MBA’17, GDB’15, 
founder of Ioffe Biotechnologies, a life-
science start-up dedicated to optimizing 
human performance. ▪

SmithConnect: 
Now available on your 
mobile device

Your school. Your network.
smithconnect.com

Download it now:
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To register or for more information, visit ssb.ca/ceibs

You are invited to participate in an exciting international study tour to 
Shanghai, China, from September 19 to 25, 2017.

Attend classroom sessions at the China Europe International Business School, 
participate in a variety of site tours and social events and earn a Certificate of 
Participation. It provides an in-depth opportunity to learn more about China’s 
powerful economy, what’s driving it, and how to take advantage of the many 
opportunities it represents.

An Exclusive Opportunity for Smith School of Business Alumni

Study Tour

http://ssb.ca/ceibs


If undeliverable, please return to:

The Stephen J.R. Smith School of Business
Goodes Hall, Marketing
Queen’s University
Kingston, ON K7L 3N6

Canada Post Publications Agreement Number 40860521

At the computer lab* in Dunning Hall in the late ‘80s or ‘90s.  
Who are they? Email smithmagazine@queensu.ca. 

*The first of its kind at a Canadian business school, this lab for the exclusive use of students, 
was funded by a gift from IBM. It was the brainchild of Prof. Cecil Law, its inaugural director.




